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Who Are We?

Á International B2B finance specialist (ASX:TSM).

Á Provides on-the-spot IT rental finance within the retail store 
environment 

ü Target niche 1-5 seat small businesses

ü Shop in retail stores for computing

ü Niche is òNano-ticketó market ðA$500 ðA$10k transactions

Á Operations centres in Australia and Europe (UK & Spain) 
employing circa 140 people.

Á Partnered with leading international retailers and funders.

Á Current access to PC retail markets worth over US$32bn

Á Current exposure to over 180m people and 11.7m SMEs.

Á Rapidly expanding:

ü Launch in Italy by end of 2007.

ü Opening in New Zealand with JB Hi-Fi by end of 2007.

ü Expect to recommence trading in France in 2008.
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What is our Customer Value Proposition?

ÁB2B òrental financeó products targeted at SMEs 
for purchase of computer and office equipment. 
(Services both B2B and B2C in Australia).

ÁBranded òSmartPlanó in UK/Europe & 
òRentSmartó in Australia

ÁDelivered at point-of-sale in retail environments

ÁUtilizes proprietary òSmartCheckó IP

ÁFunders gain attractive exposure to a niche 
market

ÁFills the gap between credit card & bank loan

üMicro businesses ð10 employees or less ð
95+% of SMEs in these regions.
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ThinkSmart Revenue Channels

Á United Kingdom

ü Partnered with DSG International, Europe's largest 
electrical retailer.  

ü Distribution through its PC World Stores.

ü Fund contracts through Halifax Bank of Scotland

Á Spain

ü Partnered with PC City, Continental European 
computer retailing arm of DSG.

ü Funding through Banco Santander

Á Australia

ü Partnered with:

ÅWoolworths Dick Smith Group (electronics, 
Powerhouse & Tandy);

Å JB Hi-Fi;

ÅColes Groupõs Officeworks and Harris Technology 
Stores.

ü Funding through Adelaide Bank + another 
International Financier
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ThinkSmart Financial Snapshot

ÁMarket cap A$170m

ÁRaised A$13m in June 2007

Á2008F EBITDA A$16.7m

Á2008F NPAT (pre-amortization) A$11.7m

ÁKey metrics (current)

üEV/EBITDA ratio: 9.3x ð10.1x

üEV/EBIT ratio: 10.5x ð11.5x

üP/E ratio: 13.4x ð14.6x

ÁNo net debt.
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Investor Value Proposition



Investors Value Proposition

ÁLeading international footprint across Europe and 
Australia

ÁExclusive and entrenched partnerships with market 
leading international retailers

ÁPlatform for significant international (Europe) and 
domestic growth

ÁCompelling and highly profitable value proposition for 
retail partners, SME customer and wholesale funders

ÁFocused business model servicing low risk B2B 
market (Services both B2B and B2C in Australia).

üCredit risk limited to pre-agreed loss reserves; 

üNon-recourse funding arrangements with leading 
banks

ü ThinkSmart carries no inventory risk

ÁProven track record of growth
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